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GRAPHIC DESIGN: SHMERYKOWSKY

PROJECT #3A: EDITORIAL LAYOUT

AGENDA:
· Students will be creating one of TWO Editorial Layouts.  

· Both will encompass learning about Ediorial Layout through the use of the Principles of Design. 
· Students will develop their first Editorial based on their favorite celebrity/ group of their choice
· Students will need to create an eye-catching image via collage and/ or drawing.

· Students will need to incorporate a catchy title via the use of imaginative Typography

· Students will need to type out vital information relevant to their topic and determine which alignment will suit their overall design the best.

· This will be the first hands-on attempt before we create a SECOND Editorial Layout via Adobe: In Design
· Students will then create a RETROSPECT of themselves. 
DIRECTIONS:
1. Choose an artist/ celebrity/ group of your choice

2. Choose a TOPIC OF DISCUSSION

3. This will be done on your ILLUSTRATION BOARD

4. On a piece of bristol board- OUTLINE how you want your Layout to look like.  
a. The LEFT PAGE is the MAIN IMAGE

b. The RIGHT PAGE is your information

c. Title can be on either page or across both.

5. Block out areas. (Look at the examples supplied on this page and the following.)
6. It’s okay to be messy.  This is a SKETCH! You can do one large one or multiple small ones on a single page. 
7. [image: image2.jpg]


LABEL where things will go:

a. Image of Celebrity
b. Title

c. Information/ What the article is about.
d. Etc…..
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8. After everything is approved, move onto your Rough Layout on your Illustration Board
a. Everything will be OUTLINED with a ruler (where needed) with your BLUE PENCIL LIGHTLY

b. Keep in mind dimensions and space for everything

9. Next, DESIGN your IMAGRY.
a. Include an image of the artist/ celebrtriy

b. Incorporate graphic design

c. It can be collaged, hand/drawn, photographed and/ or a mix of various techniques.
10. Design your TITLE: it should be EYE CATCHING.
11. Next, type up information for your Editorial in Word/ Pages.
a. Think about alignment (Right Flush, Left Flush, Centered, Justified.
b. Font

c. Font Spacing (Tracking, Kerning, Leading)

d. Typeface

e. Font Size

f. Color (I highly recommend suing Black for your body of writing.  A title can be varied in color if you choose so.)

12. If needed, on a sheet of tracing paper, create COLOR versions 

13. After you have created color studies and improved on any compositional issues, then continue to work on the Illustration Board.

a. Paste everything down with Rubber Cement (or glue stick if you must)
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EXAMPLES OF A ROUGH LAYOUT:
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THEN……….
PROJECT 3B: Artist Retrospective
Agenda:

· Now that you have made your physical Editorial, you will create on about YOURSELF.

· This is a RETROSPECTIVE regarding you as an ARTIST. (Regardless what you think…. You have made art before and thought creatively…. You’re an Artist. ()

Directions:
1. Please make ready any handouts and notes you took on Adobe: In Design.

2. Please have a FLASHDRIVE AVALIABLE!!!!!  (DO NOT SAVE ON DESKTOPS!)

3. Some of you will be working in 313 and some may have to go to 318.

4. [image: image11.jpg]Irm!l«»

Depending o0 P ey tho by

poe, ke Formet may Chinge-

Glov' el Lo
Fov y&w-&mﬁ.

18- 1¢ JuLy 2010
CIYHALL LAGos

lne
Uusfeed i~
o tlewentr
- 2 —e 2 e b
will mele of Ik Gt
fn 4d-mighe ? ol n secdor

ol ger Cregfioe
ople.

Reop



Open up ADOBE: IN DESIGN

5. Go to FILE< NEW DOCUMENT
6. An Image like this will appear to your right 
(DO NOT MATCH THESE SETTINGS!) 
7. Match these……
a. Document Preset: Custom

b. Intent: Digital Publishing

c. Number of Pages: 2

d. Start Page #: 1

e. Check off Facing Pages

f. Page Size: Letter

g. Width: 8 INCHES (TYPE IN inches- it will change AUTOMATICALLY)

h. Height: 10.5 INCHES

i. Orientation: Choose Portrait

j. Columns: Only if you intend to have columns

k. Gutter: ( this is the space BETWEEN your columns)

l. Margins: .5 INCH (click the chain and they will all change at once.

m. Bleed: (Click More Options if you do not see it.) .5  INCH

8. Remember, each time you want to add TEXT or IMGRY, use a CONTAINER.

9. Pay attention to your FILL and STROKE

10. ORGANZIE your LAYERS (Label Each)

11. And LOCK any Layers you are not using.

12. When you are DONE, EXPORT the images as JPEGS.
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Put it onto my flash drive

b. Fill out Self Evaluation.
GLOSSAARY:

· Audience - is the group of people your graphic design is going to be used to inform, persuade, educate or even entertain.

· Balance - refers to distributing the weight of elements in a design.

· Body type -is the printed type that makes up the text in a layout.

· CMYK (Process color) – printing four colors, cyan, magenta, yellow, and black to create a full color image.
· Color - is a powerful element in communicating symbolic meanings, emotions to attract the reader’s attention. It is the visual sensation produced in the brain when the eye views various wavelengths of light. 
· Color scheme – a selection of colors you want to incorporate in your design to enhance its message.

· Color Triad – any three colors that are the same distance apart on a color wheel that form a triangle.

· Column – is a space in a publication that is mathematically defined to be a certain height and width where graphics and text are placed. 
· Comprehensive layout – is a full color layout that gives the customer a more detailed look at the finished product.

· Contrast – used to keep the attention of the reader and to keep the reader’s interest moving from one element to another. (see emphasis)
· Cropping – to delete unwanted parts of an image so that the result is more useful

· Display type - is the type that is used to capture the reader’s attention and convey the main message. 

· Emphasis - adds variation or interest to a design. (see contrast)

· Final - a completed detail representation of the final product including all colors, images and text with proper margins and folds.

· Font – An assortment of one size and style of Type.

· Formal balance – The placement of elements symmetrically so that the elements have equal weight on the page.

· Gutter – is the space placed between columns in a design to add breath or white space. Its width is usually two times the margin. 
· Halftone – it is an image that is comprised of dots. 
· Harmony - is when the elements work together to achieve a pleasing and flowing design.

· Illustration - are the elements in a layout that include the ornamentation, photographs, and artwork.
· Informal balance - is achieved when the value, size, and location of unequal elements on a page are changed.

· Landscape - is a horizontal format on a computer screen, page or printed product. 
Legal - an industry term that refers to a piece of substrate that is 11 inches by 14 inches.
· Letter – an industry term that refers to a piece of substrate that is 8 _ x 11 inches in size, also referred to A size paper by the American National Standard Institute.

· Line – connects points to form a visual image.
· Margin - imprinted space around the edge of the printed material.
· Mass - the amount of space between or around objects.

· Visual Communications - refers to any communication that does not involve speech. i.e. Writing, sign language, Morse code, body language.

· Orientation - is the direction of the substrates width and height.

· Page layout - is the placement of design items within the page.
· Panel layout – is the placement of design items within the panel or column.

· Pantone Matching System – a universal color matching system that is based on ink colors used in the printing industry, also known as PMS colors.

· Photograph – Continuous tone image that could be either black and white or full color. 
· Portrait – Upright or vertical format on a computer screen, page or printed product.
· Primary colors – these are the basic colors that are combined to create all other colors as described in the theory of light. They are red, green and blue.

· Printing - a process involving the use of specialized machines (printing presses) to transfer an image from an image carrier to a substrate, usually paper. Most often, printing involves making duplicates in large quantities.

· Proportion - The relationship between each element's size and shape.
· Rough-layout - is a redrawn version of the thumbnail layout that closely resembles the final product. 
· Scaling – increasing or decreasing the size of a graphic without altering its proportions. 

· Secondary colors - are produced by mixing pairs of primary colors. They are orange, green and violet.
· Shape - Objects that have dimension (height and weight).created by a basic structure of lines. The three basic shapes are square, circle, and triangle.

· Tabloid – an industry term that refers to a piece of substrate that is 11 inches by 17 inches, also referred to B size paper by the American National Standard Institute.

· Tertiary colors - are produced by mixing a primary and secondary colors. They are yellow-green, blue-green, red-orange, red-violet, yellow orange, and blue violet. 
· Texture - Providing surface variation by spacing and changing the direction of lines, which can create a sense of feeling visually.
· Thumbnail- is a series of simple and rapidly drawn designs for a layout. 
· Unity – When all elements in a design are consistent and look as though they belong together.

· Value - refers to the light or darkness of a color.

· Vector images - are made up of lines and curves defined by mathematical objects. Vectors describe an image according to its geometric characteristics and can be filled with color. These images may be created with the use of a computer and may be changed in size without losing detail.
· Visual Communications- refers to using visual images or graphic images to help convey an idea or thought.

· Visual Design - refers to the application of proper methods to produce a product that is both artistic and functional. This technique is very important in order to communicate the message effectively.
· White space – Area of a document that does not contain images or type. Also called negative apace.

